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RULES FOR ENTRY
1. All applications must be in ENGLISH.

2. Applications must reach the World Travel & Tourism Council by 1 December 2011.

3. All companies / organisations must have been in operation for at least 3 full years.

4. Only complete entries will be considered.

5. Companies / organisations may only submit ONE entry in any given year.

6. Entries must be for ONE category only.

7. Entries may be submitted online via www.tourismfortomorrow.com, sent in by email or post.

8. Applications MUST provide full contact details for two independent references not directly associated with the business or project.  Only references for the selected finalists will be contacted.

9. Finalists may be asked to provide supporting materials including photos, videos, newspaper articles, brochures etc.  Do not include such supporting materials with your application.

10. Applicants should contact WTTC in regards to any questions they may have about the judging process.  The Award applicants may not contact any individual members of the judging panel prior to the Awards ceremony without the approval of the Chairman of Judges.
11. Previous winners and finalists may reapply in any category but must clearly demonstrate sustainable tourism initiatives that are new, and expand above and beyond what they have already been previously recognised for by the Tourism for Tomorrow Awards.

12. Finalists and winners of the Awards may not disclose any of the judging material developed by a member of the judging panel throughout the judging process to the general public, including media, industry partners and associates, without prior consent from WTTC.
13. By applying for the WTTC Tourism for Tomorrow Awards, the applicant consents that in the case of being selected a finalist of the 2012 Tourism for Tomorrow Awards, a company representative of appropriate level will attend the Awards ceremony at the Global Summit, 17-19 April 2012, in Tokyo, Japan. WTTC will cover the travel costs for one representative for each finalist organisation including airfare and hotel accommodation.

HOW TO APPLY
ONLINE APPLICATION

The easiest way to apply for the Awards is to submit your application online at www.tourismfortomorrow.com. A guided 6 step application process leads you easily through the application form, allowing you to double check, save along the way, and return to your application form multiple times before submitting it. Once submitted, you will receive a confirmation email, and a PDF version of your application will automatically be sent to the World Travel & Tourism Council (WTTC).

SUBMISSION BY EMAIL OR POST 
Alternatively, you can submit your entry by email or post. Simply download the application form from www.tourismfortomorrow.com .  

A hard copy of the application form can also be obtained by calling WTTC on +44 20 7481 8007 or by contacting Anja Eckervogt, Manager, Media Relations by email at anja.eckervogt@wttc.org. 

Complete the application form using the guidelines in this document. Completed applications should be sent to the World Travel & Tourism Council.

By e-mail

Anja Eckervogt

anja.eckervogt@wttc.org
By Post

Tourism for Tomorrow
World Travel & Tourism Council
1-2 Queen Victoria Terrace
Sovereign Court
London E1W 3HA
United Kingdom

SECTION 1: CONTACT DETAILS
Please provide full contact details for the applicant. If you are an agency submitting this application on behalf of a client, please provide the client’s full contact details, as well as your own name, organisation, email, and telephone number.

SECTION 2: PROJECT SUMMARY – MAX 500 WORDS
The aim of this section is to give a brief overview of your company / organisation, its background and objectives.  Below is a guideline only, to be adapted according to the nature of your project or organisation.

1. Brief description of company / organisation and its mission

· Where is your company / organisation’s headquarters located, and how many years have you been in operation?

· If you are submitting a specific project, how many years has this been in operation?

· What does your sustainable tourism-related project and work consist of?

2. Aims of Project

· What are the aims, objectives and goals of your project?

3. Financing

· How is your project financed?

4. Scale (as relevant to your particular award category)

· Number of visitors per year
· Size of accommodation facility and/or tour operation

· Number of employees / members
SECTION 3: CATEGORY CRITERIA – MAX 1000 WORDS
The aim of this section is for you to demonstrate, in as much detail as possible, how your project qualifies and fits the specific criteria of the award category for which you are entering.  The questions are intended as a guideline only – please include any relevant information.
DESTINATION STEWARDSHIP AWARD
This award is open to a destination – country, region, state, or town – which comprises a network of tourism enterprises and organisations working together to support and deliver sustainability at the destination level. This includes multi-stakeholder engagement and tangible social, cultural, environmental and economic benefits.  Applicants may include national, regional or local authorities, NGOs, businesses, or community organisations on behalf of the destination.
Finalists in this category must show that the principles of sustainability are integrated into tourism planning and policies, and how this is reflected in day to day practices at the destination level and in delivery of the tourism product(s). This includes active involvement of host communities in decision making, ensuring maximum positive benefits and minimum negative impacts to the environment, protection of the destination’s natural and cultural heritage, promotion of sense of place and authenticity, direct economic and social benefits to local people and making visitors aware of the importance of sustainable tourism and the destination’s commitment to it.   Finalists must also show leadership in their region or internationally, through active engagement with the media and wider tourism community to promote and encourage best practice. 
1. How are the principles of sustainability integrated into tourism planning?

a. Multi-stakeholder engagement, including host communities, in decision making
b. Direct economic and social benefits to local people
c. Conservation and protection of natural, built and cultural environments

d. Initiatives to minimise the negative impact of tourism activities on climate change

e. Promotion of  sense of place and authenticity

f. Economic viability  through a successful business model(s)
2. Give specific examples of how this is being carried out in practice.
3. Who are your key partners that make important contributions to your destination stewardship efforts, (i.e. liaising with host communities, anticipating development pressures, environmental impacts, and adopting appropriate techniques to manage and sustain natural habitats and cultural heritage)?

4. How do you involve or educate tourists to support your aims and objectives?

5. How do you communicate your actions to other stakeholders, including the media, in order to promote best practice in the tourism industry?


CONSERVATION AWARD
Open to any tourism business, organisation or attraction, including lodges, hotels, or tour operators, able to demonstrate that their tourism development and operations have made a tangible contribution to the conservation of nature.  This includes, but is not limited to, the protection of wildlife, expanding and restoring natural habitat, and supporting biodiversity conservation.

Finalists in this category must demonstrate support for conservation and protection of nature in the areas visited. They should have specific policies and activities in place to achieve conservation and have implemented those successfully. Where possible, nature conservation is linked directly and tangibly to the economic and social well-being of local people and also to support for cultural heritage.   Local stakeholders and guests are educated about conservation efforts in the areas visited.

1. How is your project directly linked to successful biodiversity conservation and protection of the natural heritage in your area?

2. What specific policies and activities do you have in place to achieve this and how are they implemented?

3. How does your project integrate nature conservation with supporting the well-being of local communities in direct and tangible ways?

4. How do you engage and educate tourists and other stakeholders to the goals of your project?

5. How do you communicate your actions to other stakeholders, including the media, in order to promote best practice in the tourism industry?


COMMUNITY BENEFIT AWARD
This award is open to tourism initiatives or businesses from any sectors that are demonstrating direct benefits to local people and host communities.  This includes capacity building, the transfer of industry skills, support for community development and cultural heritage. Finalists in this category must show a commitment to capacity building required for Travel & Tourism in destination areas, including fair wages, opportunities for local community input and empowerment on tourism development planning, as well as training and educational opportunities that result in economic and social benefits for local communities, including career advancement.  Finalists should be able to demonstrate how local people in the destination can become stakeholders and partners in tourism and/or in developing their own business.  Where possible, community benefit is also linked to conservation of natural heritage and environmental best practice. 

1. How is your project / business linked to support for cultural heritage and/or environmental best practice?
2. How does your project or business bring direct and tangible economic benefits to local people, along with social benefits, including fair wages, public health, education, etc.?

3. How does your project or business provide direct and tangible professional development opportunities to its staff, ensuring there are opportunities for career advancement?

4. How does your project or business build the capacity of local peoples, through training and education, so that they can become partners or stakeholders in the project's success or in developing their own businesses?

5. How do you communicate your actions to other stakeholders, including the media, in order to promote best practices in the tourism industry?

GLOBAL TOURISM BUSINESS AWARD
Open to any large company from any sector of Travel & Tourism – cruise lines, hotel groups, airlines, tour operators, etc – with at least 500 full-time employees and operating in more than one country, which integrates the principles of sustainability into its operations and business model. .

Finalists must demonstrate that sustainability is a core component of their business.  This includes  environmentally sensitive operations and management (i.e. proper waste water treatment, energy conservation, recycling, reducing CO2 emissions to limit climate change impacts, etc.), support for cultural, historical and natural preservation, engagement with host communities and a fundamental respect for human rights, including  the rights of indigenous peoples,  engagement with employees on sustainability issues, collaboration with stakeholders and partners from the public, private and NGO sectors and a commitment to the education of guests about sustainable tourism practices.  Reporting of sustainability practices and activities should be incorporated into the company annual report, with effective monitoring and evaluation shown.
1. How does your business support direct and tangible economic and social benefits, including jobs, fair wages, public health, education, and other economic and social benefit efforts?

2. In quantifiable and tangible ways, how does your business engage in environmentally sustainable operations and management (i.e. proper waste water treatment, alternative energy use, recycling, reduction of CO2 to limit climate change impacts, etc)?

3. How does your business support the protection of natural and cultural heritage?

4. How does your business educate guests about sustainable tourism?  Are guests provided with opportunities to contribute to conservation or development projects that bring tangible benefits to local people and the environment in your area?

5. How is your business promoting partnership among other stakeholders (public and private) to support sustainable tourism development?

6. How do you communicate your actions, including media, in order to promote best practices in the tourism industry?

SECTION 4: GENERAL CRITERIA – MAX 500 WORDS

The aim of this section is to demonstrate, in as much detail as possible, how your project fits the general Tourism for Tomorrow Award criteria and stands out from other projects as an example of best practice in Travel & Tourism. The questions are intended as a guideline only – please include any relevant information.

1. Leadership

· What is it that makes your project a best practice role model?

· What is innovative / unique about your company or project as it relates to sustainable tourism principles and practices?

· What lessons can other companies engaged in the tourism industry (public and/or private) learn from your company/project?

2. Best Practice

· How does your project develop and promote tourism Best Practice across the board (i.e. social, cultural, environmental and economic)?

· How do you monitor and evaluate your performance and assess future development and operation plans to maintain your success as a sustainable tourism model?

3. Please add any other information to help the judges understand your company and/or project as a best practice model of sustainable tourism principles and practices.
SECTION 5: REFERENCES

All entrants must supply full contact details for two independent references.  Only references for finalists will be contacted.

The two referees should not be directly related to the project and at least one referee should be associated with either your local tourist office or another government body (or in the case of a government applicant, references should be from outside the government or an international or regional tourism organisation).  

Examples of suitable references include:

· Conservation Foundations/Groups/Associations

· Government agencies i.e. Department of Environment and Conservation, Department of Tourism and Culture, Chamber of Commerce

· Tourist Offices/Tourism Authorities/Tourist Boards

· Academics/University Professors/International Sustainable Tourism Experts

· Tour Operators

· Recognized Local Community Leaders/Representatives
Finalists only may be asked to provide additional supporting documentation. Please DO NOT send any supporting documents with your application as this will not be considered.
TIMELINE FOR 2012 TOURISM FOR TOMORROW AWARDS
5 September 2011
Call for Entries – Application opens 

1 December 2011
Application deadline: All entries must be received complete with references and in compliance with the rules and guidelines by WTTC on this day at 12pm (GMT). Late applications or applications that are incomplete and fail to comply with the rules and guidelines will not be accepted.  

5 December 2011
Judging Phase 1 begins: Finalists Selection Committee reviews all applications and selects a shortlist of 12 – 3 in each of the four categories.

23 January 2012
Announcement of shortlist: WTTC will issue an announcement of all 3 Finalists per category and will work with the Finalists in the forthcoming weeks to publicise the shortlist to the global media. Finalists will provide the following:

· 100 word company description for promotional material

· 50 word quote on being selected a finalist

· High resolution logo

· 5-7 high resolution images

· Contact details for public relations

· Short video footage (3-5 minutes) of the organisation or project demonstrating the company’s sustainability efforts
24 January 2012
Judging Phase 2 begins: All 12 Finalists will be visited by an on-site evaluator to assess their projects. All site visits must take place between 24 January and 28 February. Site visits normally last 3-4 days depending on the size and location of the organisation/company/project. WTTC covers travel costs of the judges for these on-site inspections.

12 March 2012
Judging Phase 3 begins: Winner Selection Committee reviews all 12 Finalists’ applications and the respective on-site evaluation reports.

17-19 April 2012
WTTC’s Global Summit and Awards presentation will take place in Tokyo, Japan. All Finalists will be invited as complimentary guests.







